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First Things First 

 

 

 

 

In Short, Pinterest is a Visual Bookmark. 

 



Pinterest was founded in March 2010 

• Pinterest is a web and mobile application 
company, which operates a photo sharing 
website. The site was founded by Ben 
Silbermann, Paul Sciarra, and Evan Sharp. It is 
funded by a small group of entrepreneurs and 
investors. 

• Pinterest CEO Ben Silbermann summarized the 
company as a "catalog of ideas," rather than as a 
social network, that inspires users to "go out 
and do that thing." 

 

https://en.wikipedia.org/wiki/Mobile_application
https://en.wikipedia.org/wiki/Ben_Silbermann
https://en.wikipedia.org/wiki/Ben_Silbermann


• Pinterest also allows businesses to create pages 
aimed at promoting their companies online.  

• Such pages can serve as a "virtual storefront". 

•  In one case study of a fashion website, users 
visiting from Pinterest spent $180 compared to 
$85 spent from users coming from Facebook.  

• These users spent less time on the company's 
website, choosing instead to browse from the 
company's pinboard. 



• We just announced a major milestone: Pinterest is now 
a creative community of more than 100 million people! 

• Millions of people use Pinterest to plan their futures, 
from where to go on vacation to what to make for 
dinner tonight. In fact, about 70% of these 100 million 
monthly users don’t just visit Pinterest—they wind up 
discovering something so interesting that they also 
save or click on it to learn more and take action. 

• And that’s why it’s a great place for you to grow your 
business. The number of searches on Pinterest has 
grown 81% in the last year, too, which means even 
more Pinners are looking for your products and 
services to make their future plans a reality. 
 

http://bits.blogs.nytimes.com/2015/09/17/pinterest-crosses-user-milestone-of-100-million/


10 Reasons Why Your Business Needs 
to be on 

 

 

• Pinterest helps people find creative ideas for 
their futures. That’s why so many businesses, 
especially retailers, have focused more of 
their marketing efforts on the platform. 
Still unsure? Keep reading for 10 reasons 
your business should be on Pinterest: 



1. Pinterest is a sizable platform to reach desired 
audiences: With more than 100 million Pinners, 
Pinterest can help you reach in-demand 
audiences. According to Ahalogy, 67% of Pinners 
are under the age of 40, a 27% jump from last 
year. 54% of women aged 34-55 are on 
Pinterest—35% of them have a household 
income over $100K. Men and Hispanics are both 
joining Pinterest in higher numbers, too. Male 
monthly users have grown 120% this year. And 
more than half of all the Hispanics on the 
platform have joined in the past year. 

http://www.ahalogy.com/


2. Investing in Pinterest pays off long-term: 
Because Pins last forever, your quality 
content has a longer shelf life. Feeds drive 
other digital channels, which means recency 
reigns supreme. Since discovery and search 
powers Pinterest, content has evergreen 
value. So when you create high quality, 
relevant Pins and optimize your website, 
you’ll see results. 



3. Pinners are open to your marketing: Two-thirds of the 
content saved to Pinterest comes from businesses. And 
that isn’t just coincidence. According to research from 
Ahalogy, Pinners are eager to connect with brands. 
When asked who they would rather follow—their 
favorite brand/store or celebrity—83% of people said 
they would prefer to follow the former. This preference 
was true in a lot of retail categories, too: 73% of people 
said they would rather follow their favorite brand of 
beauty products than their favorite makeup artist, 67% 
said they would prefer to follow their favorite brand of 
baby products than their favorite baby expert and 70% 
said they would rather follow their favorite brand of hair 
care products than their favorite stylist. 



4. Pinterest influences purchase: Pinners are 
engaged, loyal advocates. And that advocacy 
isn’t just limited to browsing. In fact, a large 
majority of Pinners use Pinterest to decide 
what to buy. According to research released 
by Millward Brown, a whopping 87% of 
Pinners have purchased a product because of 
Pinterest. They also found that 93% of 
Pinners have used Pinterest to plan a future 
purchase. 



5. Pinterest drives significant referral traffic: 
Around 5% of all referral traffic to websites 
comes from Pinterest, according to Shareaholic 
research. This is second only to Facebook, which 
drives almost 25% of all referral traffic on the 
web. (Twitter, StumbleUpon, Reddit and 
Google+ each refer less than a 1% share of the 
market.)  That means businesses with 
clickworthy content on Pinterest have a better 
shot at driving conversions and other desired 
actions on their website. 



6. Pinners have larger shopping carts: The 
average order value from Pinterest referral 
traffic is $58.95, compared to $55 for 
Facebook, according to Shopify research. 



7. Pinterest informs you of emerging trends: 
Pinterest can give you powerful signals into 
emerging trends and popular products in a given 
industry, especially in fashion, home and garden, 
food and beauty. Pinterest search bubbles up 
popular keywords and trending products in real 
time. When you use Promoted Pins, you can also 
track which products are in style or might be 
losing traction in the market. This info can help 
your business improve its line of products and 
services. 



8. Pinners have more purchasing power than non-
Pinners: Active Pinners have a 9% higher 
average income than non-users, according to 
Ahalogy. Businesses looking to reach this 
sought-after demo also get an added benefit for 
their investment: active Pinners say they spend 
less time consuming traditional media like 
magazines, catalogs and television. In other 
words, you can reach the audience you want for 
much less than it costs to invest in traditional 
advertising. 



9. Pinterest can help your brand fit into 
someone’s life: 66% of Pinners say they use 
the service to save and collect things that 
inspire them. When you add a mix of 
aspirational and actionable Pins, you’re 
giving people creative ideas that help them 
plan for what’s next. 



10. People check their Pins while shopping in your 
store: While showrooming hasn’t been kind to 
some retailers, many are turning to Pinterest to 
turn the practice into a strategic advantage. 
According to Ahalogy’s 2015 Pinterest Media 
Study, 67% of Pinners consult Pins on their 
mobile devices while shopping in stores, making 
it important for retailers to add high quality, 
impactful Pins that help people understand how 
the product works, why it’s a must-have and 
how else they can incorporate it into their lives. 

http://www.ahalogy.com/research/
http://www.ahalogy.com/research/


______________ 

The most popular categories on Pinterest are 
food & drink, DIY & crafts, women's apparel, 
home decor, and travel. 





How to Register on Pinterest 

• Go to www.pinterest.com  Enter your email address. 
 Create a password. 
Click “Sign Up”. 

 That’s It!!!! 



How to Register on Pinterest 

 Or you can log into 
Pinterest with your 
existing… 

 
Facebook account 
Google account 
Twitter account  



How do they 
work. 





How to Pin on  
 From a selling point 
of view.  

 
Go to the website of 
the item you want to 
pin. 
 
For me it will be on 
eBay, Amazon, or Etsy. 

 
Click on the item to 
be pinned  

 
 
 



Next find the          
symbol on the 
right side of the 
page. 

 
Then click on 
the         symbol. 

 
 



 
 

 Next you will pick 
a board where the 
item will be pinned 
on Pinterest. 



 It is “Pinned” 
to your board.  



 There it is! 



How to Create a Board 
 Sign in to 
Pinterest and click 
on your User Id.  

 



 Next click on the 
“Create a board” link 
below. 



 Name your 
board. 

 
Describe 
your board. 



 
 
 
 

 
Choose a category. 

 Choosing the 
right category 
will ensure that 
your customers 
can find you 
when the search 
for things on 
Pinterest.  



 Click “Create” 
to save your new 
board. 

 Or… 



 To add a new 
board while 
pinning. 

 
Put your 
mouse over the 
image to be 
pinned and click 
the          button. 



 Next click the 
“Create a 
Board” link.  



 Then click 
“Create” to 
save your new 
board. 

 
It’s that 
easy. 



Pinterest is a great way to market a small business, 
especially one that sells products or visual services. 
Because of Pinterest’s high visual format, being able to 
produce great visuals will be integral to finding success.  

When thinking about how to market yourself on 
Pinterest, you shouldn’t be thinking about what types of 
advertisements to craft. You should be thinking about 
what kind of content you want to share with your 
audience.  

Users are on Pinterest to find articles, inspiration, 
pictures, and DIYs to collect onto their mood boards. They 
won’t collect an advertisement—but they will collect an 
interesting piece of content. 







• In June 2015, Pinterest unveiled "buyable 
pins". Rich Pins - pins which have more 
information than a normal link - will get a new 
button that allows users to purchase things 
directly from partners that it's working for. 
Users will see prices, be able to select specific 
types of a product (like the color), and then 
they can tap the button to buy the product. 
The item will arrive at the user's door. 



How to Convert to a Pinterest Business 
Account? 

4. 

1. 

2. 

3. 

5. 





Pinterest is starting to deliver significant 
results for some small businesses -- even ones 
that aren't necessarily visually stimulating.  
But when you realize the source of the pin 
remains as a hyperlink on the photo itself, the 
possibility of driving people to your website 
becomes apparent. 
If Pinterest is driving people to your website, 
you can use Google Analytics or other tracking 
measures to determine how much money each 
visitor from Pinterest is spending on your site.  

 

http://www.entrepreneur.com/ebusiness/index.html


Pinterest announced today that its Promoted Pins program, which it made available in 
beta to certain brands eight months ago, has performed “just as good and sometimes better 
than organic Pins,” and it will make the program available to all advertisers on January 1, 
2016. 

 
Pinterest claims that brands who participated in the Promoted Pins beta program saw a 30 
percent increase in “earned media” — or the amount of people who save a Promoted Pin to 
one of the boards.  

 
Promoted Pins are repinned an average of 11 times, the same as a normal pin made by one 
of the site’s users. Furthermore, Promoted Pins continued to get more pins in the month 
after a campaign, or a 5 percent increase in earned media. 

 
Once the Promoted Pins program rolls out, Pinterest says advertisers will have access to 
more ad formats and advanced targeting. 

https://business.pinterest.com/en/blog/big-year-ahead-promoted-pins
http://techcrunch.com/2014/05/12/pinterest-launches-paid-ads-with-select-brands-in-form-of-promoted-pins/
http://techcrunch.com/2014/05/12/pinterest-launches-paid-ads-with-select-brands-in-form-of-promoted-pins/


Pinterest Buyable Pins 
 

• Buyable pins let users quickly purchase items they like on Pinterest 
without having to leave the platform. To make a purchase, all users 
have to do is click on the item's price and pay with either a credit 
card or Apple Pay. This introduces a world of convenience for users 
because they don't have to track down sellers or go through the 
hassle of being taken to the seller's website or online store in order 
to make their purchase. 

• At launch, Pinterest's buyable-pins feature is available to large 
retailers like Macy's, Neiman Marcus and Nordstrom, but small 
businesses can use the service via Pinterest e-commerce partners 
Shopify and Demandware. 

• To start using buyable pins as a small merchant, a business will need 
an account with either Shopify or Demandware. If you're using 
Shopify, simply integrate the Pinterest channel, and then enable 
Buyable Pins. 
 





Following & Your Profile  

Spend some time on Pinterest to get to know 
its atmosphere and what types of pins succeed.  

Once you’ve gained a couple of followers, look 
at their boards to see what other things they 
are interested in that you might be able to 
create content about.  

Pinterest boards are a great way to see what 
someone is interested in or thinking about, so 
don’t squander this resource. 



 You can follow the 
person or business that 
pins or… 

 
You can follow a 
board from that person 
or business. 







To Summarize 





Pinterest is a Traffic Machine!!! 



Presented by Nick Hawks 
Your MeCommerce Guru 

 

 

 

• For a complete 127 page pdf E-Book copy of 
this class send $3.99 via PayPal to 
12teachyou@hotmail.com or pay now with 
cash or check.  

 

mailto:12teachyou@hotmail.com

